Welcome to Persuasion!
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 I can hardly wait for you to have your eyes opened to the persuasion around you. I guarantee that you will never shop for a used car the same way!

     This is a course heavy in theory, so in order to soak up the content, you need to come prepared for each class. Summer sessions are always fast and furious so it is very important that you buy your books right away and keep up with the reading!

     I am especially excited about the opportunity that you have to interview a professional persuader. It is always interesting to see where theory and practice connect. What you discover just might surprise you. 

     Hopefully, my experience as a professional persuader will enhance your learning experience. I have sold stereos, furniture, advertisements, and even diesel engine parts. In addition, I have written grants and recruited volunteers. I’m anxious to combine lessons from the field and lessons from scholarly research to discuss the wonderful world of persuasion!  

     Please review the enclosed syllabus and be prepared with any questions for the first class. 

I look forward to working with you!

Dr. Lynn Meade

University of Arkansas
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Instructor Information

 Dr. Lynn Meade, Ed.D.

Office: Kimpel Hall 704

lmeade@uark.edu
445-4967- cell

Class Meets 9:10-10:30 in  KH 413

Office Hours: 10:30-11:00 Th

I check my email once a day; If I don’t answer your email, assume that I already checked it for the day.  You may call me on my cell phone if it is important. 


Purpose


This course examines the theoretical accounts of persuasion stemming from the social scientific literature, the research evidence concerning the effects of various factors in persuasion, and the application of these theories and factors to a wide variety of everyday persuasive contexts.

Class Materials Needed

Gass, R. H., & Seiter, J. S. (2003). Persuasion, social influence and compliance gaining. Boston: Allyn and Bacon.

Cialdini, R.B. (2001). Influence:  Science and practice .  Boston: Allyn and Bacon.

Two Scholarly research Articles (To be assigned)

Collect and be ready to bring in junk mail and magazines
Attendance Policy


A considerable amount of the learning in this class takes place as a result of in-class activities, class discussion, and lecture material, it is therefore very important that you attend class.  Attendance is mandatory, however, students will be granted two “free” absences before points will be deducted from his/her grade. Students who have perfect attendance will have the privilege of having one percentage point added to their overall class grade. Three percentage points will be deducted from a students overall grade for each absence after two. If you miss five classes or you will receive an “F” for the course. 

There may be individual circumstances that will cause repeated lateness or special circumstances that will create absences, please notify the instructor at the beginning of the semester so these will not be interpreted as a discourtesy. 

A “missed class” is defined as


Any day that you do not attend class

Any day that you are more than 15 minutes late for class

Any day that you leave early for class

Any day you use class as naptime

Any day that you use class time for personal items such as checking your messages, doing crosswords, doing other readings, etc. 

Any day that the instructor asks you to leave the class due to your disruptive behavior. 

Excused Absences

Students will not be counted as having missed a class if all the following conditions are met

1. The absence is due to a university-required activity or a university recognized religious holiday 

2. I am notified in advance

3. I receive documentation from a supervisor about work related absences

If you miss a class, it is up to you to find out what you missed.  You should get any classroom notes from another student.  You will be held responsible for any information, announcements, or assignments that were made during your absence. 

Late Work Policy


It is not fair to people those who make an effort to turn in their work on time to treat their grade the same as those who turn in work late; therefore, all work must be turned in during class time on the day that it is due. 

If you know that you are going to miss the class when an assignment is due you should (1) turn it in early; (2) have someone else bring it to class for you; or (3) e-mail the work to the instructor by the deadline.  The instructor reserves the right to make individual exceptions based on the situation. Even when exceptions are made, the work will loose 10%. 

Students with Disabilities

If you are registered with the Center for Student Disabilities, please let the instructor know and present the appropriate paperwork the first week of class so appropriate accommodations may be discussed. 

Academic Honesty


Students are expected to be familiar with the College Catalog (pg. 36-41) and adhere to the rules specified by the college, particularly those regarding academic honesty.  Students will work independently on assignments, exams, journals, and classroom requirements unless directly specified by the instructor. Students who are caught plagiarizing papers or cheating on papers or assignments may experience any of the following as a result. Other penalties may result as outlined in the catalog.

If a student is caught in academic dishonesty, then the following penalties will result.

· The student will have to redo the assignment but will not receive credit for the assignment.  If the assignment is not redone to an acceptable (If graded would be at least a “C”) level, then the student will receive an “F” for the overall class grade. The student has 3 class periods to complete the assignment. 

· The student will have to write a two- page paper describing what academic dishonesty is and why it is a problem.  The student has 3 class periods to complete the paper, or the grade of “F” will be given for the overall class grade. 

· The student will automatically receive a “0” on the assignment or 20% deduction in overall class grade (whichever is greater).

 “I did not know” is not a legitimate excuse for academic dishonesty.   It is important, therefore, to be familiar with what the university considers to be academic dishonesty.  http://www.uark.edu/ua/ethics/academic1.html
Classroom Conduct


This class is structured for you to challenge each other’s ideas is a nonbiased, supportive environment.  Discussion is encouraged and disagreement is expected.  It is important that we respect each other’s opinions and discuss items in a non-offensive matter.  Making fun of another person’s opinions or blatant disrespect may be a reason for you to be dismissed from the class for the day. 

Text messaging is a form of disrespect both to the instructor and to your classmates; please do not use classroom time for this purpose. Please turn your cell phones on vibrate or mute before class.


Grades


Grades will be earned based on the following 
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Persuasion Application
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Article Abstracts
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Ethics Statement
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Quizzes/ Participation/Attendance


03

Add all scores and divide by 95

The following grading scale will be used in this class

A = 90-100

B= 80-89

C=70-79

D = 65-69

F= Below 64

Brief Overview of Assignments

Details of assignments will be given at a later date


Test

Three tests will be administered and may be multiple choice, short answer, and short essay.  Tests will not be cumulative. Students should bring a skinny green Scantron with them to the test. 

Persuasion Application. 
To be announced. Students will apply communication theory and write of the experience and make an in class presentation. 

Article Abstracts

Students will find an article in a scholarly journal and write a formal abstract. Students will share the results of their article in groups. Students will do 2 article abstracts worth 5% each. 

Quizzes

Quizzes may be unannounced. Quizzes are used to help students keep up with the required readings. Missed quizzes cannot be made up. Quizzes may also be used to assess if students did special assignments. 
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Daily Schedule
	
	Class
	What we will be doing in class. Please read the assigned chapter before coming to class. 



	Mon
	June 29
	Introduction to class and persuasion

	Tues
	 June 30
	Gass & Seiter, Chapter 1 (Why Study Persuasion)

	Wed
	July 1
	Gass & Seiter, Chapter 2 (What Constitutes Persuasion); 

Cialdini, Chapter 1 (Weapons of Influence)


	Thurs
	July 2
	Gass & Seiter, Chapter 3 (Attitudes and Consistency)

 Cialdini, Chapter 3 (Commitment and Consistency: Hobgoblins of the Mind)



	Fri
	July 3
	Outside Assignment – We will not meet in class

Read car salesman

http://www.edmunds.com/advice/buying/articles/42962/article.html


	Mon
	July 6
	Gass & Seiter, Chapter 10 (Sequential Persuasion)
Cialdini, Chapter 2 (Reciprocation: The Old Give and Take)



	Tues
	July 7
	Cialdini, Chapter 5 (Liking: The Friendly Thief) and Chapter 6 (Authority: Directed Deference)

	Wed
	July 8
	Exam 1  

	Thurs
	July 9
	Gass & Seiter, Chapter 4 (Credibility);

	Fri
	July 10 
	Discuss Abstracts

	Mon
	July 13
	Gass & Seiter, Chapter 5 (Communicator Characteristics and Persuasibility)  



	Tues
	July 14
	Gass & Seiter, Chapter 6 (Conformity and Influence in Groups); 

Cialdini, Chapter 4 (Social Proof: Truths Are Us).

	Wed
	July 15
	Not Meet as a Class

Submit persuasive song and participate in an online discussion. 

	Thurs
	July 16 
	Not Meet as a Class 



	Fri
	July 17 
	Abstract 1 – Due—Share your abstract in class

Talk About the Interview Assignment


It is VERY IMPORTANT that you keep up with your reading in this class
	Mon
	July 20
	Gass & Seiter, Chapter 7 (Language and Persuasion)

	Tues
	July 21
	Exam 2

	Wed
	July 22
	We do not meet in class

Work on Abstract #2 



	Thurs
	July 23
	Subliminal

Gass & Seiter, Chapter 15 (Esoteric Forms of Persuasion)

 Cialdini, Chapter 8 (Instant Influence: Primitive Consent)



	Fri
	July 24
	Subliminal (Bring magazines to class for a grade)


	Mon
	July 27
	Abstract #2 Due

	Tues
	July 28
	Gass & Seiter, Chapter 13 (Motivational Appeals)

Cialdini, Chapter 7 (Scarcity: Rule of the Few)

	Wed
	July 29
	Presentations 1-6

	Thurs
	July 30
	Gass & Seiter, Chapter 9 (Structuring and Ordering Persuasive Messages)


	Fri
	July 31
	 Presentations 7 – 12


	Mon
	Aug 3
	Gass & Seiter, Chapter 14 (Visual Persuasion)

	Tues
	Aug 4
	Presentations 13-20


	Wed
	Aug 5
	Nonverbal Communication,

 Gass & Seiter, Chapter 16 (The Ethics of Persuasion)

 Focus Group 



	Thurs
	Aug 6
	Exam 3 , The exam will include questions from the interview presentations. 



	Fri
	Aug 7
	Crafting an Ethics Statement, Part 2 of the Exam 3 
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